
 

 1 

 



 

 2 

 CONTENTS 

From the Principalôs Desk -Dr. Pratibha Jolly 

From the Convenerôs Desk -Dr. Jayashree Pillai 

From the Editorialôs Board 

Presidentôs Note -Jayam Singh Chauhan 

Hybrid Seeds and Consumers Rights of the Farmers   -Ms. Pushpa Singh 

How Are We Free to C H O O S E? -Dr. Jayashree Pillai 

Bottled -Dr. Bijayalaxmi Nanda 

A Transition from óCustomerô to óConsumerô -Garima  

A Time-Saver : E- Commerce -Aarzoo Malik 

Art of  De-Consumerism & How to Master it? -Medha Yadav 

The Online Affair -Shreya Vashishtha 

An Aware Consumer -Hanshi Mishra 

Collective and Organic Farming in Tamil Nadu:  

Self-Sustained Consumers -Dr. Dhruv Pande 

Food Adulteration -Jahnavi Kaushal 

Feminism in the Capitalistic World -Saloni Priya 

How will Budget 2017 affect Consumers? -V. Juhi Sai 

Towards a óCash-Lessô Consumer..? -Oorja Tapan 

Demystifying Hidden Labels -Sarah Muneem 

The Victorious Girl -Garima 

Education as Business -Sonali Kale 

ÖȓÔɟØ¾ ßɨ  -ÖȗÌɟεÙÑɠ ¾ȓÖɟØ 
Consumer Behaviour -Smriti Tejaswee 

Safety-A Compulsion -Ifrah Shafeeq Qadiri 

Delusive Advertisments -Ekta Binjola 

óI shop therefore I amô. -Samarpita Yashaswani 

The Identity Paradox & Patents -Mrinalini Kumar 

Public Health, Ignorance and Lack of Awareness -Madhu Chebrol 

Environment: A Consumerôs Abode  -Aishna Singh 

}ÒÕɨĆÍɟÛɟÏ -Ñɭßɟ ¾ȓÖɟØɡ 
Consumerôs Benefit in Telecom War -Chandni Jain 

Lead in Paint: Possibilities of Chemical Hazards -Preeti Kumari 

The Supreme Court of India and Consumer Grievances -Aastha Vidyasagar 

ÅɟÀɨ Őɟß¾ ÅɟÀɨ -ÒȕÅɟ Üɟß 
}ÒÕɨĆÍɟ ¾ɥ κÃɰÍɟ -js.kq vjksM+k 
Survey  

Report: óConsumer Awarenessô -Yukti Gupta,  Riddhi Mediratta 

Cover Illustration by:  Sakshee Singh, B.A. (H) Geography, Second Year



 

 3 

From the Principalôs Desk 

Dr. Pratibha Jolly  

The glitter of the city lies in its market, the charm of life in the fast 

lane on the amenities and services it offers. The sense of power lies in 

the opportunity networks and the growth spirals. Cities incite social 

change and pull millions into their fold with the promise of haven at 

the next road bend. Global culture roots elite rituals and shapes new 

identities. Changing social dynamics and unbridled consumerism spur 

desire. All roads begin and end at the shimmering market place.  

As urban spaces define benchmarks for development, indices of 

human progress and paradigms of contemporary culture, consumer practices are at the focus. The 

binary divides between the developed and the underdeveloped, the urban and the nonurban, the 

haves and the have-nots obligate us to look at issues of inclusion, access and equal opportunity. 

Human quest for understanding its own trajectory originates new debates on life in the market place 

and beyond; a new discourse on the concept of society and citizenship, the rights and 

responsibilities of the individual. It motivates revisits to the historical origins of civil society; and 

social, political and economic drivers of progress. It necessitates new frameworks for 

understanding development and gives birth to movements for enlightened citizenry. It demands 

bridging the chasm between theoretical understandings and community practice. It seeks 

reconciliation between individual desires and the goals of the collective. The new generations will 

be especially challenged by the times to craft a meaningful life in an interconnected interdependent 

world full of conflicting demands. They will have to create new paradigms to function in a new 

ecological balance for sustainable future of human kind.  

At Miranda House, we strike a fine balance by embedding rigorous academic studies with the 

experiential. We encourage early exposure to the real world problems and engineer opportunities 

for pioneering change. Tula the Consumer Club at Miranda House was born from our desire to 

enlighten, empower and mould young students as responsible citizens capable of making well 

informed choices with clarity, and with responsibility, especially in the context of contemporary 

India. Santulan, the journal of Tula, provides a forum to engage with the outstanding challenges 

posed by the material world. Through rigorous case studies and insightful research, it aims to 

chronicle our contributions to the larger consumer movement. I am delighted to behold the present 

issue of Santulan. It is a pleasure to congratulate the anchoring team, both students and faculty, led 

by Dr. Jayashree Pillai for sustaining this project with unabated enthusiasm, sharp focus and 

immense hard work. Their dedication is to a profound cause that will shape not just lives but impact 

ultimately, our collective future.  

Tula and its chronicle Santulan are very close to my heart. I am certain that in tandem, they will 

continue to surpass all expectations.  

Pratibha Jolly 
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From the Convenorôs Desk 

Dr Jayashree Pillai 

Tula ï Miranda House Consumer Club 

Tula came into being in February 2007. In our decade long, existence 

we have crossed many milestones and today we are one of the very few 

active consumer clubs in University of Delhi.   

Since the beginning the motto of our college has been, ñWhere Excellence 

is a Tradition.ò  We at Tula have enhanced this vision by providing 

consumer education to our students and have lived up to this ideal. 

Over the years we have been playing a pioneering role in developing 

consumer awareness and underlining rights and responsibilities through a 

series of workshops, talks, street-plays and other activities. Awareness will 

be a powerful tool, especially for young students as we are getting draw n into an increasing 

consumerist culture. Consumer education is the very foundation on which Tula has been built. 

In our incessant effort to buy and accumulate things, consumers today have neglected concern for 

health or environment. This process has grown into threats for the very existence of the human race.  

The lure of consumption is leading us to a never before scenario of wastage and pollution, at the 

cost of several traditional values. Sustainable consumption should be the preferred option. 

Development in harmony with nature and sustainable consumption only will lead to a better future, 

not reckless shopping for unnecessary things just to have the satisfaction of something fashionable 

or to fulfil our insatiable lust for accumulation.  

I would like to thank all those who have had a role in bringing out the present issue of Santulan. 

Our Principal Dr. Pratibha Jolly has always been there for us, with her constructive inputs. A lot of 

work has gone into collecting, compiling and editing the articles. The editorial team of Garima, 

Medha and Sarah has done a great job under the guidance of faculty members Shruti  Sharma and 

Pragya Pandey. Itôs through their effort that we have this issue of Santulan in our hands. The efforts 

made by Jayam, President of Tula, in leading her team has been exemplary. I would like also to 

mention the role played by members of Tula, both students and faculty, in  keeping the consumer 

awareness movement alive both in the college and outside. 

Tula is an open platform that brings us all together. We need to think more on consumer education, 

rights and responsibilities. Let us hope to bring about an attitude shift, not dictated by the 

consumerism, but motivated by awareness. 

Thank you. 
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The Editorial Team at work 

  

It gives us immense pleasure to bring out the latest edition of SANTULAN, the journal of TULA, 

Miranda House Consumer Club. In these contemporary times, we live in a world of consumerism, 

where people are swept up into the rat race to maximise their profits, where we as consumers are 

manipulated and cheated, by fraudulent tricksters who hide in plain sight even as we are 

hoodwinked. This edition tries to open up a readerôs eye to a revelation of many consumer issues 

which we did not even think of. The existence of such practices in the society, we believe, demands 

our constant vigilance. But the bill always comes due. We demand such petty overlooked acts, to 

be noticed, questioned, and pointed out in order to stop the poisonous tree of óevil market economyô 

from growing any further and by watering it with the ópurifying essenceô of consumer 

consciousness. 

SANTULAN is close to our hearts and it would not have been possible without the direction of our 

Principal, Dr. Pratibha Jolly. We would also like to extend our gratitude towards Dr. Jayashree 

Pillai, Convenor TULA, for being a source of constant inspiration to us. We are highly thankful to 

Ms. Shruti Sharma, Faculty Member TULA for constant support at every step and Dr. Pragya 

Pandey, for her unyielding guidance. We are deeply indebted to all of them to make SANTULAN 

possible. So at last, we present to you all a diverse selection of stimulating articles from our 

Professors, Scholars and Students, which we wish for you to be a delightful read. 

Warm Regards 

Editors:  

Garima  

Medha Yadav  

Sarah Muneem 
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Presidentôs Note 

Jayam Singh Chauhan 

B.A.Programme, Third Year 

Greetings from TULA, Miranda House Consumer Club! It is a matter of great joy and pride for me 

as the President of TULA to announce the release of  SANTULAN, our annual magazine. It has 

been my privilege to be the President of one of the only two consumer clubs in the ambit of Delhi 

University that deals with the variety of issues, the foremost of which is consumer education and 

awareness. The popularity and success of the club is reflected in the range of activities it performs 

and the enthusiastic participation each event garners.  

Throughout the year, Tula has been engaged in organizing many events like the Cleanliness Drive, 

the Consumer Awareness Workshop along with a Mock Consumer Court.  The more you engage, 

the more you will learn. Are you all consumers? The first major question with which my year in 

TULA started. The most exciting moments were the moments when we interacted with our juniors 

who shared their experiences and gave new ideas for celebrating consciousness about consumer 

awareness. The enthusiasm of my juniors and new members of the club have always geared me to 

work in a creative and productive way.  The things which we all know but rarely practice like 

always taking receipts/bills; checking the tax charged on your goods and services, etc. are the result 

of participating in activities organized by TULA.  

The most conducive discussions were the informal interactions that TULA Union usually had with 

its members, where we got to learn about the different types of exploitations- economic, social, 

environmental and the legal mechanisms to remedy these problems. The magic of working under 

TULA is that it provokes you to think, to criticize and to express ourselves as vigilant consumers. 

A heartfelt thanks to the epitome of guidance, Dr. Jayashree Pillai, our convenor and Ms. Shruti 

Sharma, Faculty Member, both of whom have helped  us at every step. Their guidance motivated 

me in developing myself as a responsible and capable person. I am grateful to the TULA Union- 

Medha, Ujjvala, Garima and all my friends who have helped me in organizing activities. We are on 

the road to achieving consumer satisfaction and being part of a fair society where both sellers and 

buyers engage in an equal exchange of goods and services.  

I am indebted to the respected teachers and the TULA team for their hard work in the smooth 

release of the magazine and in taking forward the movement of consumer activism around us. 

Engaging in the activities and events of TULA is in itself a learning process. I hope all the 

members of TULA must have learnt through the journey of consumer awareness. Be Aware, Be 

Empowered, Be the part of TULA! 

I, on behalf of TULA would like to sincerely thank, Mr. Ankit Khurana, Consultant Excise & 

Service Tax from Tax Advisors Zone (ankitkhurana7@gmail.com) to contribute partially for this 

magazine 

Presidentôs Note 
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Hybrid Seeds and Consumers Rights of the Farmers 

Pushpa Singh 

Assistant Professor, Department of Political Science 

Introduction  

Contemporary time is marked by the growing awareness about consumers rights and protection globally. 

Various groups emphasize their rights vis-a-vis the market and the state. However, there are some sections of 

society who may not have been able to assert their rights in similar semantics like other more vocal groups. 

One of such group is that of Indian farmers. Farmers have become marginalised and vulnerable in the new 

dynamics of market economy.Therefore, it is crucial to talk about the consumer rights of the farmers, as the 

current pattern of use of resource, production, distribution and consumption is highly tilted in favour of the 

agri-business giants who control these markets. New scientific discoveries in agriculture gradually transformed 

the narrative of seed policies making them increasingly in favour of industrial agriculture, which itself is 

controlled by the international cartel in this field, owned by handful of agri-business giants. These corporations 

tend to monopolise the benefits of newer technology and have little consequences for social welfare. 

Saga of Hybrid  Seed 

Seed is central in the entire discourse of agriculture. Seed is first link in the food chain, most imp 

pillar of food production. Efforts to control the seed have shaped the emergence of the agriculture 

biotechnology industry in the modern times. Therefore, it is important to talk about seed. Current 

paradigm of industrial agriculture based on hybrid seeds is dispossessing farmers from their control 

over farming, community and their lives. Seed has a political and gendered domain.We find that 

across societies, women have been conservator and curator of the seeds. Scholars like Bina 

Agarwal and Vandana Shiva through their works show how agriculture has been seminal in the 

lives of women of South Asia. Additionally, women in these regions have been carrier of 

indigenous knowledge, transferring them from one generation to the other, generally from mothers 

to the daughters. The increasing marketisation of agriculture is disempowering farmers, especially 

women farmer as their traditional skills and knowledge in the field of agriculture is made redundant 

and obsolete by newer technologies. Since there is so much discussion on Hybrid seed, we must 

specify, what is a hybrid seed.Hybrid is the first generation F1 from cross between two crops that 

are genetically dissimilar.By regulating the cross we can obtain desirable characteristic in the 

hybrid for example higher production, bigger size etc. But the problem is that it is only the first 

generation F1 that will  display these qualities, the subsequent generation go F1 will  undergo 

internal suppression and will  not be of any use for farmer. So the farmer will  have to use F1 which 

will  be available in the market sold by big agro business giants. Unlike earlier times, the farming 

wil l no longer be self sustainable. Due to the perpetual dependence on market, especially on some 

companies for other agricultural inputs such as fertilisers, pesticides, herbicides the farming class 

becomes further vulnerable. A path breaking work by Carine Pionetti on the Deccan India aptly 

captures the new dynamics of the village community, farmers and the forces of market and its 

implication on agriculture and farmers.1 

                                                           
1  Pionetti Carine (2005) Sowing Autonomy: Gender and Seed Politics in Semi-arid India, IIED. 
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History  of Plant Breeding 

It is important to look at the history and sociology of agriculture and farming to see if  paradigm of 

hybrid seed is as inevitable as it is claimed by the scientific fraternity. In case of USA, history of 

plant and seed cultivation can be broadly studies in three phases: I) First period,16th century to 

early 19th century when European colonial powers eagerly sought out exotic plants. Plants and 

seeds were thought to be possessed not by individuals but by nations. II)  Second period, 19th and 

early 20th century in which US State and Federal government heavily subsidised agriculture III)  

Third Period early 1900-1930s rediscovery of Gregor Mendalôs work on plant genetics. Private 

seed companies such as Pioneer Hybrid took centerstage, public plant breeding programme were 

withdrawn, vacuum was filled by private seed company. These developments gave a new life to 

moribund seed companies. As they grew in power, they chose among the scientific developments 

of public research. Gradually they began their own research. Hybrid seed became the vehicle for 

controlling the application of other agricultural inputs as well.  

Agriculture  in the industrial  era: Hybrid  seed  

It was through seed that industry entered into agricultural area. The 

hybridisation solved the problem of capitalist technologyôs penetration of the 

agricultural sector.2 As profitability is the key in a capitalist system, farmers 

opted for more productive hybrids. Also, they had little choice as refusal 

meant being outcompeted elimination from farming business. Corporate 

globalisation driven by capitalist patriarchy has transformed food, food 

production and distribution and the control over the entire food chain, from 

seed to table, is shifting from womenôs hand to global corporations who are 

todayôs global patriarchs.3 

It is critical to scrutinise the the political economy of Hybrid seeds and ask the substantial 

questions: Who gains, who loses and whose interests are being served by this new dynamics of 

industrial agriculture? What alternatives are excluded as a consequence? What processes of 

agrarian change are promoted as result? How are we going to engage with the consequence of loss 

of autonomy of farmers, as now they will  be controlled by power structures of the big agribusiness 

giants.Also there is whole network of seed producers, keepers, distributors around the political 

economy of seed system. How these forces, guided by the market are putting challenges to the 

future of food and farming? What is the political economy of seed system? How they are putting 

challenges to the future of food and farming? How is this emerging alliance opening up 

opportunities for particular agribusiness with enormous clout and in turn is undermining the 

indigenous farming and seed systems. Such changes have huge bearing on poor and marginalised 

farmers whereas the whole profit flows to the foreign capital. A new concept has emerged in this 

context, the concept of Seed War that has been defined as the field of international conflict Seed 

war is the term denoting access to, control over and preservation of plant genetic resources. 

                                                           
2  Kloppenberg Jack (2005) First the Seed: The Political Economy of Plant Biotechnology, University of Wisconsin 

Press, Wisconsin-Madison. 
3  Shiva Vandana (1988) Staying Alive, Kali for Women, New Delhi. 
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The Political  Economy of Seed 

There is already substantial mechanisation of agriculture in India. The seed industry of India is 

growing at the rate of of 12ï13% per year, and is becoming the cardinal part of Indian economy 

and trade. In 2008ï09, it generated revenues of US$1.3ï$1.5 billion and was ranked the worldôs 

fifth  largest seed market, though serving primarily domestic demand and not export markets.4 The 

industry hosts 410 regional or domestic seed firms and 6 multinational firms.5 Therefore, it is 

important to scrutinise the regulations on seeds, especially in times of rapidly changing 

international milieu to understand its domestic and global dynamics. 

With liberalisation becoming the growing reality, the domain of seed which has been primarily 

driven by public sector till1960s witnessed overwhelming transformations. The orientation of seed 

policies have been redefined from 1980s. Newer policies have aimed at stronger plant variety 

protection rights, welcoming of foreign investment in agriculture biotech, new tax incentives to 

attract private players. No doubt advances and innovations will  potentially enhance the quality of 

products, but the question remains, if  regulatory trends threaten to reduce access to such 

innovations for those who need it most.6 The dilemma arise that how the gains from technological 

change are distributed across a more complicated landscape involving farmers, firms, and 

government.7 Large portion of farming communities in India is constituted by small-scale, resource 

less poor farmers with varying levels of capacity to engage with the product markets of industrial 

agriculture. Primarily they are dependent on the meagre subsistence they eke out from the support 

                                                           
4 Rabobank, (2006) Indian Seed Industry: Market Overview and Outlook. Industry Note 184-2006. Rabobank, 

Utrecht, The Netherlands. 
5  Kumar, S., 2010. Seed Production in India: Triumphs and Challenges in Field Crops. <http://nsai.co.in/Publication/ 

upload/Dr%20sateesh%20kumar.pdf> (accessed 15.01.17) 
6 Sell, Susan K. 2004. ñThe Quest for Global Governance in Intellectual Property and Public Health: Structural, 

Discursive, and Institutional Dimensionsò Temple Law Review 77:2: 363-399 
7 Spielman David J.,  Kolady Deepthi E., CavalieriAnthony, Rao N. Chandrasekhara (2014) óThe seed and 

agricultural biotechnology industries in India: An analysis of industry structure, competition, and policy optionsô, 

Food Policy 45 p. 88. also available on https://www.researchgate.net/profile/Deepthi_Kolady/publication/2544164 

05_The_seed_and_agricultural_biotechnology_industries_in_India_An_analysis_of_industry_structure_competitio

n_and_policy_options/links/00b7d53305f4990e65000000.pdf 

https://www.researchgate.net/profile/Deepthi_Kolady/publication/254416405_The_seed_and_agricultural_biotechnology_industries_in_India_An_analysis_of_industry_structure_competition_and_policy_options/links/00b7d53305f4990e65000000.pdf
https://www.researchgate.net/profile/Deepthi_Kolady/publication/254416405_The_seed_and_agricultural_biotechnology_industries_in_India_An_analysis_of_industry_structure_competition_and_policy_options/links/00b7d53305f4990e65000000.pdf
https://www.researchgate.net/profile/Deepthi_Kolady/publication/254416405_The_seed_and_agricultural_biotechnology_industries_in_India_An_analysis_of_industry_structure_competition_and_policy_options/links/00b7d53305f4990e65000000.pdf
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system of the state. Indiaôs seed market can be divided into (1) an informal market accounting for 

an estimated 75% of all seed transactions, based primarily on farmers saving, selecting, and 

exchanging seed, and (2) a formal market accounting for the remaining 25% of all seed 

transactions.8 In this formal sector, the share of state owned seed production is 24%.9 

Therefore, it becomes even more essential for the administrative policies to stand for public 

spending on the governmental agricultural projects, that are not driven by brazen inclination for 

economic profiteering. The public policies have to constantly negotiate with the new opportunities 

and challenges by the unfolding of forces of globalisation. On the other hand, there are some who 

question preoccupation of developmental state on such issues. They think that it is futile for the 

Indian State, under a supposedly neo-liberal dispensation to get involved with either promoting 

biotechnology or regulating seeds in the villages.10 The important policies dealing with seeds in 

India are Seed Policy of 1966, Protection of Plant Variety and Farmersô Rights Act 2001 (PPVFR 

2001), Seed Bill  2004. There is attempt to replace the Seed Policy of 1966 with that of Seed Bill  

2004 which has been formulated in context of the neoliberal market ethos. However, there are lot of 

visible lapses that needs to be addressed. Farmers feel that the Bill  is in favour of the big companies 

and the wealthy breeders at the cost of the marginal farmers. many NGOs also have been 

mobilising on this. Therefore, the need of hour is that the administration and the society must be 

sensitive towards the rights of farmers. India still remans significantly an agrarian economy, hence 

a holistic approach translating into a balanced policy for seeds and agrarian sector in general 

remain the utmost requirement. 

References: 

¶ Agarwal Bina (2016) Gender Challenges: Agriculture, Technology and Food Security, 

Oxford University Press, New Delhi.  

¶ Arnold Pacey (1983) The Culture of Technology, The MIT  Press Cambridge, 
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¶ Jack Kloppenberg (2005) First the Seed: The Political economy of Plant Biotechnology, 

University of Wisconsin Press, Wisconsin, Madison. 
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¶ Keith Aoki (2008) Seed Wars: Controversies and Cases on Plant Genetic Resources and 

Intellectual Property, Carolina Academic Press, North Carolina. 

¶ Bouventura de Sousa Santos (2007) Another knowledge is Possible, Verso. 

¶ Shiva Vandana (1988) Staying Alive, Kali For Women, Delhi. 

                                                           
8  Ibid, (accessed 05-01-17). 
9  The source of this 24% share includes National Seed Corporation, 13 state seed companies, and the State Farm 

Corporation of India. 
10  Herring, Ronal J. (2007) Suicide Seeds? Biotechnology Meets the Developmental State, Centre For Advanced 

Studies of India, University of Pennsylvania, also available on  file:///Users/pushpa/Documents/Science%20 

Critique/Suicide%20Seeds%3F%20Biotechnology%20Meets%20the%20Developmental%20State%20%7C%20Ce

nter%20for%20the%20Advanced%20Study%20of%20India%20.webarchive (accessed 10-01-17). 

/Users/pushpa/Documents/Science%20
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How free are we to C H O O S E? 

Dr Jayashree Pillai 

Associate Professor, Department of Political Science 

As I think about the various developments in every field, I look back and realize that we as a nation 

have progressed a lot. By no means have we realized our full potential, but there is no doubting that 

we have come a long way in the journey we set out, 69 years ago in pursuit of a dream. Today we 

are ranked among the emerging powers, and are one of the most prominent developing countries. 

Over the past 50 years, we have witnessed a metamorphosis in everything, ranging from our 

lifestyle to our value systems. Some of it has been good and some bad but directly or indirectly, 

these changes have led to the emergence of the consumer as a force that can no longer be ignored 

or taken for granted. No more can the consumer be treated as a trivial entity in the market system. 

Jurisdictions such as CPA-1986 and RTI have further empowered the consumer and have placed 

him at the focal point of todayôs market policies. 

Not only has the government given more power to the consumer, but the best part is that most 

people today are aware of their rights. This knowledge helps them to fight against the injustice 

meted out by corrupt manufacturers and shopkeepers. A number of bodies such as Consumer 

Courts and National Consumer Helpline  have been established so that the interests of the consumer 

remain safeguarded. Not only this, a number of consumer magazines have come out and provides a 

forum where people like us can air our grievances, and be assured that some or the other remedial 

action will be taken.  Certainly the consumer has never been empowered to such a degree ever 

before.  

With all prospects looking rosy for todayôs consumer, we may think that we have nothing to worry 

about as all our interests are well taken care off. But hold on, is everything really as good as it 

seems, do we really have a lot of choices or does it only seem that we have a lot of choices. The 

more I pondered on the subject the more I felt convinced that the consumer was being deprived of 

his rights. 

The following narrative happened a few years back. Eager to get the perspective of the youth, one 

day I sat down with my son and started discussing with him my viewpoints on the existence of real 

choices for the consumer in todayôs market. As I carried on, the look on his face suggested that he 

was becoming more and more convinced that I was finally losing my senses. ñWhat you are saying 

now, just doesnôt make an ounce of sense to me. What do you mean, by us having no choice? 

According to me todayôs consumer has a lot of choices.ò When asked to elucidate, he gave me the 

example of shoes. ñNike, Reebok, Adidas, Bata, Liberty, Paragon, the list goes on and on and you 

say that, we as consumers have no choice at all, I really canôt get it, in my opinion y we, the 

consumer are the rulers and it is we who dictate the market and not the other way around ò. ñNow 

since you know such a lot about shoes, tell me whose shoes are the most economical?? ñ, I asked.  

Pat came his reply, ñBata and Paragon, they make the cheapest shoesò ñAnd the best in quality? ñ  

ñNike, Reebok and Adidas are regarded as the best in qualityò he said.  ñOkay, now answer me this, 
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which is the best shoe for me if I want to no compromises at all either in quality or cost.ò ñBut 

thatôs not reasonable,ò he protested ñItôs not possible to have both. Everybody knows that quality 

and cost never go hand in hand. You canôt eat the cake and have it both.ò ñAha, but right now I 

remember you saying that, we consumers, were the rulers of the market. Well if the market 

responded to our every whim, then right now there would be a shoe out there somewhere that 

would be as good a Reebok or Adidas but  would cost only as much as a Bata or Paragon shoe 

would.ò 

Eager to drive my point home, I gave him another example. ñFood, take for instance also follows a 

similar pattern. Yes, sure these days, restaurants and fast food joints exist at every nook and cranny 

and they also deliver at home, but how many of these restaurants serve authentic regional Indian 

Food.ò  ñIf you want such food, then you must go to places like Delhi Haat, where youôll get all the 

regional food you want and more.ò he said. ñSo, ñI said smiling, ñthe only way for me to have 

regional food is to go to a place as far as Delhi Haat. Doesnôt sound like a lot of choice to me...? ñ 

Finally I gave another instance, ñYesterday, when you asked me to make you a Maggi pasta, I did 

so with no protest, though knowing that making you some upma instead of that would be more 

healthy instead. ñ ñNow youôve completely lost me, what does upma and maggi have to do with 

consumer choice...?ò ñWell nothing directly, but it does reflect that the market has affected us so 

much that we sometimes give more preference to convenience over our health.ò ñNo I donôt think 

so, if we choose to do this it is our choice. The market has no role to play in it, so thereôs no need to 

blame it.ò  And saying so he left in a huff... 

As I was taking my evening stroll I finally realized that too much of choice could also be a bad 

thing.  Back in my motherôs days if you wanted something tasty, you would go into the kitchen and 

make it for yourself. Now these days, you have the choice of getting something tastier and more 

convenient from outside, but we know that it may not be that conducive to our health. In the future 

it is most likely that we may have so many alternatives that we would choose one that is most 

convenient than the most healthy, without sparing a single thought about the consequences of what 

we are doing. Without us knowing it, the market is slowly but surely moulding our thoughts and 

mindsets to suit their requirements and profit statements. 

Consumers may very well be on the top right now, but it is high time that we start getting more 

choices that are worth choosing. Also we must study these choices closely and learn to differentiate 

between the good and the bad ones. That is the only way we consumers can become really 

independent. Then only, will the saying óConsumer is the Kingô hold true in the purest sense.                     
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Bottled 

Dr. Bijayalaxmi Nanda 

Associate Professor, Department of Political Science 
 

There was a river once 

Surrounded by swaying green trees 

Now sliced, diced, clipped, dried 

Lethal mix of the chemistry of lust and greed 

It finds its way back to me 

The green consumer of this sanitised world 

Sitting pretty on my table 

The huge expanse of an unbridled river 

Now wrapped in plastic 

Labelled for my consumption 

Clean bottled water. 

 

 
Illustration by: 

Sakshi Mandia, B.A. Programme, Second Year 
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A Transition from óCustomerô to óConsumerô 

Garima 

B.A. Programme, Third Year 

Simple Living and High Thinking- Our Indian civilisation for long now ran on the above principle. 

Our living has always been about mere fulfilment of the daily needs and not being greedy about 

anything what is beyond the requirements. The principle of quality and maximum utility of all the 

objects has been in existence, from ancient times. The concept of Use and Throw, malpractices of 

selling bad quality products in cheap rates for maximum benefits, misleading advertisements or 

even having ónô number of varieties of shoes, cloths, spectacles and what not has never been part of 

the Indian culture. 

Consumerism today is creating a consumer obligation, to follow new trends to be modern, whereby 

sadness and regret has been quenched by spending lots of money. For instance wearing expensive 

branded items is far more significant then wearing good quality locally manufactured clothes. This 

is nothing but commercialisation of goods and services. 

Consumerism has spread so much that people end up buying unintentionally more than they require 

and ultimately realise that they even donôt have little or no space to store those products. Another 

trend is of taking credit, either in the name of credit card, loans or buying through the down 

payment and paying EMIôs. 

All this started in India after the era of Globalisation, when the market opened its doors for private 

and global players and ended the ólicense rajô. It was the policy reform which was introduced for 

reviving the downtrodden during the economic crisis - Indian Economy. As we shifted from our 

closed economy to semi-open (popularly referred to as mixed) economy, it was unfolding of 

another cultural transformation. People shifted from national goods to international goods, they 

started choosing from Indian to Global Brands, and they now had options to shop from local 

markets to the Supermarkets and soon emerging Malls. Various scholars term this transition, as an 

emerging Mall Culture in the Indian Society. I feel that, it is a transition of community of shoppers 

or buyers from traditional concept of Costumers to Consumers in the modern, cruel and selfish 

market tactics of the age Consumerism. 

Now-a-days, we are not given guarantee-warranty on any of the products, and nothing turns out to 

be evergreen. Our phones run not more than a year, clothes shrink & fade away very soon and we 

cannot go back and ask the shop keeper to replace anything, accessories rust away or lose their 

allure within a short period. Costumers change their cars, mobiles, laptops and all other things at an 

accelerated rate, consumption levels are increasing and inflation widens the gulf between poor and 

rich more than ever each subsequent year.  More than a contributing factor to social problems like 

poverty & hunger Consumerism is causing ecological problems as well. The procedure of 

production & processing of commodities and services requires vast spaces, hence agricultural lands 

are being taken away from farmers and the excessive use of natural resources for operating the 
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industries is another concern. While the toxic wastes and waste disposal is also a matter of grave 

concern for ecologists today and the end result is nothing but pollution in all forms. 

Thus, we see that ñconsumerismò is driven by ñmaterialismò. Customers are transforming into 

materialistic consumers. As Consumerism exists for only those who have money in their pockets 

and for people who donôt have any of it; the market then stands isolated yet attracting them towards 

it and still not offering anything to them. In my last segment I would like to put forth that costumers 

go to the market to fulfil their lifeôs necessities rather than the desires which arouse in them due to 

attractive advertisements. This is the artificial internal drive which the audience gets trapped in, that 

bombards into their conscience, the uncontrolled desires which are hard to overcome. On the other 

hand, consumers have an artificial ongoing  in order to follow a particular trend with little attention 

to their needs, the durability and the origin of the product or the environmental consequences of 

manufacturing and disposing of these modern products. 

ñConsumerism is a slow societal deathò 

The above statement is popularly known. Consumption is destructive of the value system in our 

society. As, when our precious time is exchanged for money to buy things that are more attractive, 

compelling and desirable and when not purchased we usually have little time to enjoy. Even in 

television the time gap is filled by the most 

spectacular advertisements inserted between the 

most popular telesoaps. We become so used to 

these advertisements that we often fail at guarding 

ourselves from getting seduced because we always 

want more and more and we experience a lack of 

satisfaction even after having countless things. 

However, happiness lies in Non-Materialistic 

ideology. Quality time is turning into a commodity 

itself. Hence, we need to conserve our quality 

time, and choose between whether to be a rational 

being or to follow the crowd. We also need to 

ponder upon what path we need to walk on in the 

future- Are we happy in being a Consumer or we 

want to be a Costumer? Itôs high time to give it a 

serious thought! 

 

llustration By:  

Sakshee Singh B.A.(H) Geography,  Second Year 
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A Time-Saver: E-Commerce 

Aarzoo Malik  

B.A. Programme, Third Year 

In today's tech-savvy era, where everything starts with a click, E-commerce is making its way 

through to the top of the chart. E-commerce or electronic commerce, is the trading or facilitation of 

trading in products or services using computer networks, such as the Internet or online social 

networks. Electronic commerce draws on technologies such as mobile commerce, electronic funds 

transfer, supply chain management, Internet marketing, online transaction processing, electronic 

data interchange (EDI), inventory management systems, and automated data collection systems. 

With the evolution of technology, one could argue that e-commerce has the potential to be the 

fastest growing sector in the economy and the past decade has certainly witnessed its growth. The 

growth is phenomenal and has proffered a base to many upcoming e-businesses in India. Time is 

one of the most precious things we have, and it is wisely said that, "use your time sagaciously". 

Now, with the availability of an online portal to shop from, the act of going to different stores to 

buy clothes or compare prices offered by stores is considered cumbersome by a lot of people. E-

commerce has changed the relative importance of time. You can now spend tireless hours on the 

internet and buy things from grocery to clothes to gadgets to books, all at a click! Not just saving 

your time and energy of going out but also lets you help in comparing the prices from all the sites 

and providing you with the best of the results. 

All under one gamut, e-commerce is a boon to the mankind. Catering to a far-reaching audience, it 

offers a broad variety of goods and commodities. It gets much easier to compare the prices and then 

go with the option that best suit us. Also the customers can garner more information about the 

product and its details with the brand equity. Doorstep services and easy returns are attractive 

features. While, easy payment options along with COD (cash on delivery) provides consumer 

convenience of shopping. Reducing the barriers i.e. provides global platform, you can get your 

orders shipped from US or Japan, sitting at your home. Being, the most comfortable and easiest 

method of shopping, the discount offered during on-season and off-season are beneficial. Thus it 

fetches more public acceptance. With these expressions in mind, we have seen many e-commerce 

companies reach the apex, like: Jabong, Flipkart, Myntra, and some companies doing business 

globally like Amazon and Asus. We saw Flipkart make a profit of Rs 1500 crore this season on its 

Big Billion Days- this is its biggest turnover by far. 

The latest trend in startups, is the of use e-commerce as their business module, as this is the fastest 

method of reaching a global and national level audience within no time. Time, is so precious for 

everyone, that it is not just money that matters anymore. People all over the world, look for 

alternatives that help them save time. E-commerce has been to answer to this population. 

It has over time, gained popularity- no aspect of internet technology has attracted more attention 

than e-commerce. It also largely contributes to a country's economic state. It is the sector of 

innovation and helps in building strong technology infrastructure. 

However, for the technologically deprived sections of the society, who could not even avail basic 

internet facility, making use of e-commerce still seems a distant dream. 
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Art Of De-Consumerism & How to Master It? 

 

Medha Yadav 

B.A. Programme, Third Year 

ñYou cannot beat a river into submission. You have to surrender to its currentò. 

The above saying directly pertains to how a consumer must swim through the óhurricanes and 

tsunamis of evil market economiesô to reach the shore happy and content. Consumerism is that 

hurricane and consumers are like little puppets, dancing on its dearly-deadly music. He/She  is a 

being around whom the whole world of living breathes and prospers. They grow inside a shell of 

the global lifestyle and the global forces mould the consumersô body and  mind, both 

complementing and supplementing one another. But consumerism, like metal chains and shackles, 

clings around a consumerôs body. 

Commercialising, merchandising and trading-  whichever you may choose- consumerism craves an 

unhealthy system. But thereôs a skill to everything ï to learn, to play, to indulge in e- crimes, to 

make profits, to hack, to rob and thus, even  to consume. These are not the work of amateurs but 

more than talented proprietors juggling our lives up and down. The art of de-consumerism requires 

kicking out such players thereby making the game, a healthy one. Any consumer would be able to 

perfect this art, if and only if, he/she is able to de-claw the grasp of online marketing, building a 

straight-up mind not to get swayed by globalizing forces and most important of all, believing in its 

own inner power of self-righteousness and virtue to defeat them all.  

Consumerism is a skill, an art mastered by entrepreneurs, marketers and anyone with the capability 

of putting an óopaque veilô on top of clear reality.  It requires incessant pulling of several 

techniques and hoardings, one above the other, attaining its highest purpose ïa bewildered 

consumer.  

Consumers lack in their rationale when they doubt their instincts, strengths and capabilities. This is 

the one true reason why they get trapped into the web of óscams, lies, delusive claims, false 

bulletins and promotions, claws of media and market, etcô. They must tighten up their óbelts and 

collarsô and jump, bared-footed, into the ódark havenô of glittering modernism. They need to pull on 

their best version of themselves as óCONSUMER NINJASô and with their shining swords soaring 

high, defy the wrong doings around them.  

We, as consumers, occupy urban spaces which define the yardstick for development. A consumer, 

by believing in his/her own true power embedded within themselves, could bridge the gap between 

the haves and the have-nots. Sometimes, they would need to break the chains of traditions and 

long-held customs. They shouldnôt be hesitant to step into a ópool of risksô even if people around 

them motivates them  to disembark that road. It is to serve the greater good of a healthy 

environment. They need to be appreciative of the concept of  ósurvival of the fittestô.  Now is the 
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time to de-consumerise the growing appetite of money and materialism and hold our hands together 

to magnify what we are truly made of.  At last, I would like to present a small poem- 

óConsumer Ninjaô 

Like a sailor, in the oceans, heôs sailing. 

Above the oceans, on the waves, heôs walking. 

His sword clanging, reaping through, cutting 

Through the waves and black currents; he sees 

The Sun. He smiles. The bright grin, shimmering. 

The shore calls out. His body sinking, 

Another soul sets foot, calms, smiles again. 

His sword dressed up in óau courantô armor. 

Death on his cart, carries him and life looks 

upon gleaming. 

 

Illustration By:  

Sushmita Paul, B.A. (H) Sociology, Second Year 



 

 19 

 

The Online Affair  

Shreya Vashishtha 

B.A. Programme, Third Year 

óTimes have changedô -How many times have we heard that phrase? But nothing can attest to this 

fact better than current consumer trends. There has been drastic shift in the shopping tendency of 

consumers with one major hallmark, the online affair. Nowadays, almost every modernistic 

individual has taken to online shopping. And why wonôt they? Anything, anytime and anywhere ï 

whatôs not to like?  But this article will not paint the miracles of digital commerce, but rather make 

you cognizant of some of the facts we must know while experiencing this wizardry. 

NET CONNECTION - We pay attention to every detail but overlook this one major aspect- a 

reliable and efficient net connection. What are you trying to accomplish with a turtle speed 

connection and an uncertain safety precaution, a path to salvation? I hope by now you have heard 

of enough cyber scares to understand how delicate the situation is.  

SITES- The next big step is to know the most appropriate site to use. Surf online, gather 

information, ask experienced shoppers and compare your options. If you are using online methods, 

I am assuming you are educated enough to tackle the issue and can take the responsibility to be 

more informed instead of being an ignorant and stubborn individual who has more regrets than grey 

cells. But if you are not familiar with Internet 101, do not hesitate to ask for help. It is for your own 

health and safety. 

BE FRIENDLY - Remember how we used to familiarize ourselves with the shop before buying 

anything? Yes, that applies to online shopping sites too and it should be a must there as well. These 

shopping sites may give you a broader spectrum of products and royal treatment, but they are also 

more complex and demand your absolute focus. Read the policies of the site (yes, even the one in 

fine print) and especially the exchange and return policy. Spot the features, benefits and flaws. It 

might seem like a mammoth task but you will thank yourself later. It never hurts to know more 

unless you think you are far above these minute issues. 

BUY WITH CAUTION - When choosing what to buy, always check for delivery options, product 

features, safety precautions and product reviews from other customers who have purchased that 

commodity. You have any queries, use customer support options. If you can demand consumer 

rights then you can be smart enough to exercise them.  

SALE HYPE- Everyone simply loves sale, it gathers more crowds than an India v/s Pakistan 

cricket match. We have all heard the scary stories of Black Friday sale but we simply never learn. 

You might learn that sales are not the golden eggs you were hoping for. Frauds love sale season as 

it is the best time to fool a consumer by using the tricks. Shop if you want but be on the lookout; 

even the most trusted allies can leave you in the dust. 
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HICCUP- Have you hit a snag in your shopping adventure? What are you waiting for, solve it. I 

am sorry but you will receive no invitation asking you to take the stage. Have you been deceived or 

cheated? Complain against it on the site and hassle them until they solve your predicament. But be 

prepared to fight your case, and keep a record of all your purchases. Although make sure the issue 

you are raising is genuine since nobody likes a cry wolf. 

Well now that you have basic know how, you are a smart consumer. Now that you know about 

online shopping spread awareness. Sharing is the key. Consumer affairs donôt just end with gaining 

our rights, they begin with them.   

Iqra Razi, B.A. (H) Philosophy, First Year 
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An Aware Consumer 

Hanshi Mishra 

B.A. (H) Philosophy, Third Year 

An Aware Consumer 

Who checks and detects everything, 

Before using or consuming anything; 

An Aware Consumer 

Always goes by his mind and heart, 

And always emerges out smart; 

An Aware Consumer 

If trapped, always finds a way out, 

Has a way to carry about; 

An Aware Consumer 

Can face adversities well, 

Without losing hope, 

but then can find other opportunities too; 

An Aware Consumer 

Is simply class apart 

Till the end doesn't depart; 

An Aware Consumer 

Is the one who leads the way 

Not the cheaters who cheat away; 

An Aware Consumer 

Never quits never fails, 

Always gives it a try  

and her rights always prevail. 
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Collective and Organic Farming in Tamil Nadu:  

Self-sustained Consumers* 

Dr. Dhruv Pande 

Assistant Professor, Department of Political Science 

The concept of collective farming, a relatively contemporary phenomenon in rural agricultural 

economy (since the last decade) is varied according to the local circumstances and contexts. It is 

closely related to the notion of grassroots groups.  

The collective farming technique used in each village was different from one another. The number 

of women in a collective varied from 5 to 30 members. This practice is in contrast to the traditional 

farming practices which includes farming solely by men or by individual families. The impetus to 

this practice was provided by the TNWC since the early 1990s, more specifically 1992. This 

practice was carried out by the system of rotational cropping and also seasonal cropping, as the 

collective decisions taken by the members were eventually for the benefit of all the members of the 

collective. This included the decision to sow seeds in the fields at a particular time in order to 

ensure maximum yield. 

The need for collective farming arises out of womenôs concern for supporting their family due to 

low income of the male-head or little source of income in many rural families, especially the Dalits. 

This also enhances the collective social spirit by working together in a communion, in cooperation, 

ensuring each otherôs well-being and welfare which was otherwise not apparent in isolated living 

within a family or suppressed living conditions under the male-heads or the domination of in-laws 

in many families. Hence, holistically the practice of collective farming began to be looked up as a 

long-term sustainable way of living by many of the marginalised women. 

Moreover, the requirement for introducing this alternative method in farming has also come about 

due to the deteriorating condition of agriculture in India.  

The introduction of millet farming has supplemented the process of collective farming. This has 

introduced a variety of seeds with assured yields. Erratic rainfall leading to a scarcity of water 

resource has led to a need for cultivating millets as these require minimum or negligible amount of 

water. Millets are made available through the TNWC and subsequently guidance is also provided 

by the TNWC staff members with the help of agricultural experts in order to facilitate effective 

implementation of this kind of farming. 

The TNWC holds regular meetings to analyze the success and failures in different settings of millet 

farming, soas to curb the ill effects, and to fulfill the aims, goals and objectives. Hence questions 

and concerns are raised about the variety and type of seeds and also the farming techniques used 

with an optimum combination of timely sowing of seeds, providing the basic minimum required 

amount of water, timely harvesting and above all timely rotational system of cropping. 
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These factors mentioned above are significant in determining the successful implementation of 

millet farming and also the effective functioning of collective farming as rotational cropping itself 

becomes one of its prominent features. Rotational cropping is important in light of the practical 

feasibility of not being completely dependent on just one kind of cropping pattern or variety of 

crops for a higher expectation of higher yields; rather with rotational cropping a trial method is put 

into practice by ensuring maximum yields in a limited period of time. 

Another significant feature worth mentioning is that all of the practices, manners, methods and 

techniques are carried out depending on the informal education received by the women farmers 

through the TNWC. This informal education itself suggests a system of training garnered through 

the everyday farming practices. The knowledge and awareness generated through these training 

sessions and the technical know-how imparted makes these women capable of managing such 

farming practices effectively on an everyday basis. 

The returns from the joint practice of collective and millet farming are mostly for local 

consumption. The returns are equally divided among the number of women involved in each 

activity. A small part of the produce is also sold at the nearby local market. 

One of the significant impetus provided to such farming practice comes from the training provided 

by the TNWC to the women farmers: these include prohibiting of the use of pesticides, and using 

alternative forms of manures and techniques to ensure fertility of land. The training sessions are 

quite significant in light of the lack of knowledge of agricultural mechanics and also a lack of spirit 

of a functional collective in village communities. Apart from collective farming, another kind of 

farming practice ï organic farming ï has been introduced in an effective manner considering the 

availability of natural resources. Organic farming has enhanced the growth of an agricultural 

economy by introducing new, innovative techniques and practices of farming which are least 

dependent on the natural rainfall conditions. Besides, it has also supplemented the financial-social 

sovereignty of the rural women by giving the entire process of this farming in their own hands, thus 

enhancing an educative communion among them by sharing their individual experiences of organic 

farming and the returns or benefits that they have achieved in their individual cases. 

The women farmers have enhanced their self-knowledge in the area of farming and cultivation and 

hence fortified their relation with the local land. The self-knowledge gained from working in their 

own fields has been replicated by working in anotherôs fields as well, thus producing optimum 

returns, benefitting all in the wider village community. Despite the absence of formal school 

education, the women, through the strong support of TNWC, have gathered financial and social 

benefits for the community by motivating other suppressed women folk in neighbouring villages as 

well. 

However, the context of usurpation of agricultural land by the state in nexus with private 

companies and enterprises has affected the terrain and fertility of the land apart from considerably 

reducing the availability of land for agricultural purposes. The schemes and programmes of the 

state-sponsored mechanisms ï such as marking of the Special Economic Zones (SEZs), setting-up 

of privately owned educational institutions, industrial establishments and others ï are constantly 
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questioned as these pose serious ecological concerns apart from the loss to financial and social 

capital otherwise generated by rural initiatives. 

The participatory rural appraisal held at regular intervals, bring together the women farmers and the 

TNWC staff members. This appraisal is in the spirit of a deliberative democracy from the 

grassroots; gives authority and power in the hands of the women farmers to assess and make a 

collective decision about the usage of land, in response to external forces such as state-sponsored 

constructions and schemes of the state-supported private enterprises.  

*This article is partly reproduced from Collective and Organic Farming in Tamil Nadu:Womenôs 

Participation, Empowerment and Food Sovereignty, Dhruv Pande & Munmun Jha, Asian Social 

Science, Vol. 12 No. 8, August 2016, Canadian Center of Science and Education, Toronto 
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