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Fromthe Principal 6 s Desk

Dr. Pratibha Jolly

The glitter of the city lies in its market, the charm of life in the fFé

lane on the amenities and services it offers. The sense of power lles i
the opportunity networks and the growth spirals. Cities incite sdciz
change ad pull millions into their fold with the promise of haven
the next road bend. Global culture roots elite ritwadd shapes new
identities. Changing social dynamics and unbridled consumerism [ ,
desire. All roads begin and end at the shimmering matkee.

As urban spaces define benchmarks for development, indiceS— 0
human progress and paradigms of contemporary culture, consumer practices are at the focus. The
binary divides between the developed and the underdeveloped, the urban and the ndmurban, t
haves and the hawets obligate us to look at issues of inclusion, access and equal opportunity.
Human quest for understanding its own trajectory originates new debates on life in the market place
and beyond; a new discourse on the concept of society atizenship, the rights and
responsibilities of the individual. It motivates revisits to the historical origins of civil society; and
social, political and economic driversf progress. It necessitates new frameworks for
understanding development andiag birth to movements for enlightened citizenry. It demands
bridging the chasm between theoretical understandings and community practice. It seeks
reconciliation betweemdividual desiresand thegoals of thecollective.The new generationsill

be espedally challenged by the times to craft a meaningful life in an interconnected interdependent
world full of conflicting demandsThey will have to createew paradigms tdunction in a new
ecological balance for sustainable future of human kind.

At Miranda House, we strike a fine balance by embedding rigorous academic studies with the
experiential. We encourage early exposure to the real world problems and engineer opportunities
for pioneering changélula the Consumer Club at Miranda House was born fromdasire to
enlighten, empower and mould young students as responsible citizens capable of making well
informed choices with clarity, and with responsibiligspecially in the context of contemporary
India. Santulan the journal ofTula, provides a forumto engage with the outstanding challeag

posed by the material world. Through rigorous case studies and insightful research, it aims to
chronicle our contributions to the larger consumer movement. | am delighted to behold the present
issue ofSantulanlt is a pleasure to congratulatee anchoring teanipoth students and faculty, led

by Dr. Jayashree Pillai for sustaining this project with unabated enthusiasm, sharp focus and
immense hard workiheir dedications to a profound cause that will shape ngitjlives but impact
ultimately, our collective future.

Tula and its chronicléSantulanare very close to my heart. | am certain that in tandem, they will
continue to surpass all expectations.

Pratibha Jolly



From the Convenoros Desk

Dr Jayashree Pillai
Tulai Miranda House Consumer Club

Tula came into being in February 2007. In our decade long, existpaes
we have crossed many milestones and today we are one of the vely fe
active consumer clubs in University of Delhi.

series of workshops, talks, strpiys and other activities. Awareness
be a powerful tool, especially for young students as we are getting draw n into an increasing
consumerist culture. Comsier education is the very foundation on which Tula has been built.

In our incessant effort to buy and accumulate things, consumers today have neglected concern for
health or environment. This process has grown into threats for the very existence ofahedue.

The lure of consumption is leading us to a never before scenario of wastage and pollution, at the
cost of several traditional values. Sustainable consumption should be the preferred option.
Development in harmony with nature and sustainableuwropson only will lead to a better future,

not reckless shopping for unnecessary things just to have the satisfaction of something fashionable
or to fulfil our insatiable lust for accumulation.

I would like to thank all those who have had a role in briggiut the present issue of Santulan.

Our Principal Dr. Pratibha Jolly has always been there for us, with her constructive inputs. A lot of
work has gone into collecting, compiling and editing the articles. The editorial team of Garima,
Medha and Sarah haene a great job under the guidance of faculty members S8harmaand
PragpPandey |1t 6s through their effort that we hav
made by Jayam, President of Tula, in leading her team has been exempland likeoalso to

mention the role played by members of Tula, both students and faculty, in keeping the consumer
awareness movement alive both in the college and outside.

Tula is an open platform that brings us all together. We need to think more on eorsluvation,
rights and responsibilities. Let us hope to bring about an attitude shift, not dictated by the
consumerism, but motivated by awareness.

Thank you.



It gives us immense pleasure to bring out the latest editi@ADITULAN, the journal of TULA,

Miranda House Consumer Club. In these contemporary times, we live in a world of consumerism,
where people are swept up into the rat race to maximise their profits, where we as consumers are
manipulated and cheated, by fralefi tricksters who hide in plain sight even as we are
hoodwi nked. This edition tries to open up a |
which we did not even think of. The existence of such practices in the society, we believe, demands
our constant vigilance. But the bill always comes due. We demand such petty overlooked acts, to
be noticed, questioned, and pointed out in or
from growing any further and esysewaéeér iofg cic
CONscCiousness.

SANTULAN is close to our hearts and it would not have been possible without the direction of our
Principal, Dr. Pratibha Jolly. We would also like to extend our gratitude towards Dr. Jayashree
Pillai, Convenor TULA, forbeing a source of constant inspiration to us. We are highly thankful to
Ms. Shruti Sharma, Faculty Member TULA for cardt support at every step and. ragya
Pandey, for her unyielding guidance. We are deeply indebted to all of them to make SANTULAN
possible. So at last, we present to you all a diverse selection of stimulating articles from our
Professors, Scholars and Students, which we wish for you to be a delightful read.

Warm Regards
Editors:
Garima

Medha Yadav
Sarah Muneem



____President o LR

Jayam Singh Chauhan
B.A.Programme, Third Year

Greetings from TULA, Miranda House Consumer Club! It is a matter of great joy and pride for me
as the President of TULA to announite releasef SANTULAN, our annual magazine. It has
been my privilege to be tHeresident of one of the only two consumer clubs in the ambit of Delhi
University that deals with the variety of issues, the foremost of which is consumer education and
awareness. The popularity and success of the club is reflected in the range oésdtipéiforms

and the enthusiastic participation each event garners.

Throughout the year, Tula has been engaged in organizing many events like the Cleanliness Drive,
the Consumer Awareness Workshop along with a Mock Consumer Court. The more you engage,
the more you will learn. Are you all consumei@®e first major question with which my year in

TULA started. The most exciting moments were the moments when we interacted with our juniors
who shared their experiences and gave new ideas for celebratingoosngss about consumer
awareness. The enthusiasm of my juniors and new members of the club have always geared me to
work in a creative and productive way. The things which we all know but rarely practice like
always taking receipts/bills; checking tlax tcharged on your goods and services, etc. are the result

of participating in activities organized by TULA.

The most conducive discuss®were the informal interactioisat TULA Union usually had with

its members, where we got to learn about the diffetypes of exploitatioaseconomic, social,
environmental and the legal mechanisms to remedy these problems. The magic of working under
TULA is that it provokes you to think, to criticize and to express ourselves as vigilant consumers.

A heartfelt thankgo the epitome of guidance, Dr. Jayashree PRitdar convenomand Ms. Shrut

Sharma Faculty Member, bbt of whom have helped us at every st€peir guidance motivated

me in developing myself as a responsible and capable person. | am grateful td_théJiidn-

Medha, Ujjvala, Garima and all my friends who have helped me in organizing activities. We are on
the road to achieving consumer satisfaction and being part of a fair society where both sellers and
buyers engage in an equal exchange of goodsanitas.

| am indebted to the respected teachers and the TULA team for their hard work in the smooth
release of the magazine and in taking forward the movement of consumer activism around us.
Engaging in the activities and events of TULA is ireltsa learning process. | hopall the
membersof TULA musthave learnt through the journey of consumer awaremBeEs#ware, Be
Empowered, Be the part of TULA!

I, on behalf of TULA would like to sincerely thank, Mr. Ankit Khurana, Consultant Excise &
Service Tax fom Tax Advisors Zone (ankitkhurana7@gmail.com) to contribute partially for this
magazine

O,



Hybrid Seeds and Consumers Rights of the Farmers
PushpaSingh

AssistantProfessorPepartmenbdf Political Science

Introduction

Contemporantime is markedby the growing awarenessiboutconsumersights and protectionglobally.
Variousgroupsemphasizé¢heir rightsvis-a-vis the marketandthe state However therearesomesectionsof
societywho may not havebeenableto assertheir rightsin similar semanticdik e othermorevocal groups.
Oneof suchgroupis that of Indian farmers.Farmershavebecomemarginalisecandvulnerablein the new
dynamicsof marketeconomyT hereforeijt is crucialto talk aboutthe consumerights of the farmers,asthe
currentpatternof useof resourceproduction,distributionand consumptioris highly tilted in favour of the
agribusinesgiantswho controlthesemarketsNew scientificdiscoveriesn agriculturegraduallytransformed
the narrativeof seedpolicies making them increaingly in favour of industrial agriculture,which itself is
controlledby theinternationaktartelin thisfield, ownedby handfulof agribusinesgjiants.Thesecorporations
tendto monopolisehebenefitsof newertechnologyandhavelittle consequencder socialwelfare.

Sagaof Hybrid Seed

Seedis centralin the entirediscourseof agriculture.Seedis first link in the food chain,mostimp

pillar of food production.Efforts to control the seedhaveshapedhe emergencef the agriculture
biotechnologyindustryin the moderntimes. Therefore,it is importantto talk aboutseed.Current
paradigmof industrialagriculturebasedon hybrid seedss dispossessintarmersfrom their control

over farming, communityand their lives. Seedhasa political and gerdereddomain.Wefind that
acrosssocieties,women have been conservatorand curator of the seeds.Scholarslike Bina

Agarwal and VandanaShiva throughtheir works show how agriculturehasbeenseminalin the

lives of women of South Asia. Additionally, women in theseregions have been carrier of

indigenousknowledge transferringthemfrom onegeneratiorto the other,generallyfrom mothers
to the daughtersThe increasingmarketisatiorof agricultureis disempoweringarmers,especially
womenfarmerastheir traditionalskills andknowledgein thefield of agricultureis maderedundant
and obsoleteby newertechnologiesSincethereis so much discussionon Hybrid seed,we must
specify,whatis a hybrid seed.Hybrids the first generatiornF1 from crossbetweesn two cropsthat

are genetically dissimilar.By regulating the crosswe can obtain desirablecharacteristicin the

hybrid for examplehigher production,bigger size etc. But the problemis that it is only the first

generationF1 that will display thesequdities, the subsequengenerationgo F1 will undergo
internalsuppressiomndwill notbe of anyusefor farmer.Sothe farmerwill haveto useF1 which

will be availablein the marketsold by big agrobusinesgyiants.Unlike earliertimes,the farming

will no longerbe self sustainableDue to the perpetualdependencen market,especiallyon some
companiedor otheragriculturalinputs suchasfertilisers, pesticidesherbicidesthe farming class
becomedurther vulnerable.A path breakingwork by Carine Pionetti on the Deccanindia aptly

capturesthe new dynamicsof the village community, farmersand the forces of marketand its

implicationon agricultureandfarmerst

1 Pionetti Carine (2005%owing Autonomy: Gendand Seed Politics in Seraiid India, 1IED.
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History of Plant Breeding

It is importantto look at the history andsociologyof agriaulture andfarming to seeif paradigmof
hybrid seedis asinevitableasit is claimedby the scientific fraternity. In caseof USA, history of
plant and seedcultivation can be broadly studiesin three phasesi) First period,16thcenturyto
early 19th century when Europeancolonial powerseagerlysoughtout exotic plants. Plantsand
seedswverethoughtto be possessedot by individuals but by nations.ll) Secondperiod,19th and
early 20th centuryin which US Stateand Federalgovernmentheavily subsidisd agriculturelll)
Third Period early 19001930srediscoveryof GregorMe n d avbrlo an plant genetics.Private
seedcompaniessuchas PioneerHybrid took centerstagepublic plant breedingprogrammewere
withdrawn, vacuumwasfilled by private seedcompaty. Thesedevelopmentgavea new life to
moribundseedcompaniesAs they grew in power,they choseamongthe scientific developments
of public researchGraduallythey begantheir own researchHybrid seedbecamethe vehicle for
controllingthe application of otheragriculturalinputsaswell.

Agriculture in the industrial era: Hybrid seed

It was through seed that industry entered into agricultural area. The =
hybridisationsolvedthe problemof capitalistt e ¢ h n goénetgatoifshe
agriculturalsecor.? As profitability is the key in a capitalistsystem farmers

meant being outcompetedelimination from farming business.Corporate
globalisationdriven by capitalist patriarchy has transformedfood, food

productionanddistributionandthe control over the entire food chain,from

seedto table,is shifting fromw o0 me haddto global corporationsvho are
t o dsalgbélpatriarchs’

It is critical to scrutinisethe the political economy of Hybrid seedsand ask the substantial
guestions:Who gains,who losesand whoseinterestsare being servedby this new dynamicsof
industrial agriculture? What alternativesare excluded as a consequence®hat processesof
agrarianchangearepromotd asresult?How arewe goingto engagewith the consequencef loss
of autonomyof farmers,asnow theywill be controlledby powerstructuresof the big agribusiness
giants.Alsothereis whole network of seedproducers keepers distributorsaroundthe political
economyof seedsystem.How theseforces, guided by the marketare putting challengeso the
future of food and farming?Whatis the political economyof seedsystem?How they are putting
challengesto the future of food and farming? How is this emerging alliance opening up
opportunitiesfor particular agribusinesswith enormousclout and in turn is underminingthe
indigenousfarming and seedsystems Suchchangeshave hugebearingon poor and marginalised
farmerswhereaghe whole profit flows to the foreign capital. A new concepthasemergedn this
context,the conceptof SeedWar that hasbeendefinedasthe field of internationalconflict Seed
war is thetermdenotingaccesgo, controloverandpreservatiorof plantgeneticresources.

2 Kloppenberg Jack (200%jirst the Seed: The Political Economy of Plant Biotechnaladpyiversity of Wisconsin
Press, WisconsiiMadison.
8 Shiva Vandana (198&taying Alive Kali for Women, New Delhi.



Current status

private sector
accounts for 70%
turnover in seed
domestically and is
internationally

mid 1980s - 1990s

Seed industry boomed recognised

as a result of several

Gowt. initiatives Due tcl{varifed
1960s — mid 1980s foreign direct zg;c:l(i:t:;n:s“:nd natural

investment allowed resources, R&D hubs
Minimal private and encouraged are being created.
sector partici-pation Imports of improved Almost 1/3 companies
R&D in public ‘ varieties and breeding ‘ have a global
domain lines liberalized technology/ financial

? partner

Restrictions on Trade regulations
germplasm liberalized Private seed
exchange, foreign companies are
ownership, etc. spending 10-12% of

their turnover in R&D

The Political Economy of Seed

Thereis alreadysubstantialmechanisatiorof agriculturein India. The seedindustry of India is
growing at the rate of of 12 13% per year,andis becomingthe cardinalpart of Indian economy
andtrade.In 2008 09, it generatedevenuesof US$1.3 $1.5billion andwasrankedthewor | d 6 s
fifth largestseedmarket,thoughservingprimarily domesticdemandand not exportmarkets® The
industry hosts410 regional or domesticseedfirms and 6 multinational firms.> Therefore, it is
important to scrutinise the regulations on seeds, especially in times of rapidly changing
internationaimilieu to understandts domesticandglobaldynamics.

With liberalisationbecomingthe growing reality, the domain of seedwhich hasbeenprimarily
driven by public sectortill1960s witnessedverwhelmingtransformationsThe orientationof seed
policies have beenredefinedfrom 1980s. Newer policies have aimed at strongerplant variety
protectionrights, welcoming of foreign investmentin agriculturebiotech, new tax incentivesto
attractprivate players.No doubtadvancesandinnovationswill potentiallyenhancehe quality of
products, but the question remains, if regulatory trends threatento reduce accessto such
innovationsfor thosewho needit most® The dilemmaarisethat how the gainsfrom technological
change are distributed acrossa more complicated landscapeinvolving farmers, firms, and
government. Largeportion of farmingcommunitiesin India is constitutedoy smaltscale resource
lesspoor farmerswith varying levelsof capacityto engagewith the productmarketsof industrial
agriculture.Primarily they are dependenbn the meagresubsistencéhey eke out from the support

4 Ralobank, (2006)Indian Seed Industry: Market Overview and Outlotidustry Note 184-2006. Rabobank,
Utrecht, The Netherlands.

5 Kumar, S., 2010. Seed Production in India: Triumphs and Challenges in Field Crops. <http://nsai.co.in/Publication/
upload/Dr%20ateesh%20kumar.pdf> (accessed 15.01.17)

6 Sel |, Susan K. 2004. iThe Quest for Gl obal Governan
Di scursive, and | fanplé ltaw Reviein:2zx 863309 mensi ons 0
7 Spielman David J., Kolady @e pt hi E. , Cavalieri Anthony, Rao N.

agricultural bi otechnology industries in India: An
Food Policy45 p. 88. also available dritps://www.researchgate.net/ptetDeepthi_Kolady/publication/2544164
05_The_seed_and_agricultural_biotechnology industries_in_India_An_analysis_of_industry_structure_competitio
n_and_policy_options/links/00b7d53305f4990e65000000.pdf
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https://www.researchgate.net/profile/Deepthi_Kolady/publication/254416405_The_seed_and_agricultural_biotechnology_industries_in_India_An_analysis_of_industry_structure_competition_and_policy_options/links/00b7d53305f4990e65000000.pdf

systemof the state.l n d isemdinarketcanbe dividedinto (1) aninformal marketaccountingfor
an estimated75% of all seedtransactionsbasedprimarily on farmers saving, selecting,and
exchangingseed, and (2) a formal market accountingfor the remaining 25% of all seed
transaction$.In this formal sector the shareof stateownedseedproductionis 24%?

Therefore,it becomeseven more essentialfor the administrativepolicies to stand for public
spendingon the governmentabgricultural projects,that are not driven by brazeninclination for
economicprofiteering.The public policieshaveto constantlynegotiatewith the new opportunities
andchallengedy the unfolding of forcesof globalisation.On the otherhand,thereare somewho
guestionpreoccupatiorof developmentabtateon suchissues.They think that it is futile for the
Indian State,undera supposedlynecliberal dispensatiorto get involved with either promoting
biotechnologyor regulatingseedsin the villages® The importantpolicies dealingwith seedsin
India are SeedPolicy of 1966, Protectionof PlantVarietyandF a r mRights Act 2001 (PPVFR
2001),SeedBill 2004.Thereis attemptto replacethe SeedPolicy of 1966 with that of SeedBill
2004which hasbeenformulatedin contextof the neoliberaimarketethos.However therearelot of
visible lapses thatneedgo be addressed-armerdeel thattheBill is in favourof the big companies
and the wealthy breedersat the cost of the marginal farmers. many NGOs also have been
mobilising on this. Therefore the needof houris that the administrationand the societymustbe
sensitivetowardsthe rights of farmers.India still remanssignificantly an agrarianeconomy hence
a holistic approachtranslatinginto a balancedpolicy for seedsand agrariansectorin general
remainthe utmostrequirement.

Refererces
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How freeare wetoCHO O S E?

Dr Jayashree Pillai
Associate Professor, Department of Political Science

As | think about the various developments in every field, | look back and realize that we as a nation
have progressed a lot. By no means have we realizedllbpofential, but there is no doubting that

we have come a long way in the journey we set out, 69 years ago in pursuit of a dream. Today we
are ranked among the emerging powers, and are one of the most prominent developing countries.

Over the past 50 yesmrwe have witnessed a metamorphosis in everything, ranging from our
lifestyle to our value systems. Some of it has been good and some bad but directly or indirectly,
these changes have led to the emergence of the consumer as a force that can no igmyedbe

or taken for granted. No more can the consumer be treated as a trivial entity in the market system.
Jurisdictions such as CPP86 and RTI have further empowered the consumer and have placed
him at the focal point of todaydés market polii

Not only has the government given more power to the consumer, but the best part is that most
people today are aware of their rights. This knowledge helps them to fight against the injustice
meted out by corrupt manufacturers and shopkeepers. A number of bodess Consumer

Courts and National Consumer Helpline have been established so that the interests of the consumer
remain safeguarded. Not only this, a number of consumer magazines have come out and provides a
forum where people like us can air our gries@sy and be assured that some or the other remedial
action will be taken. Certainly the consumer has never been empowered to such a degree ever
before.

With all prospects |l ooking rosy for todayods c
aboutas all our interests are well taken care off. But hold on, is everything really as good as it
seems, do we really have a lot of choices or does it sedynthat we have a lot of choices. The

more | pondered on the subject the more | felt convinced libatdnsumer was being deprived of

his rights.

The following narrative happened a few years back. Eager to get the perspective of the youth, one
day | sat down with my son and started discussing with him my viewpoints on the existence of real

choicesfortt consumer in todayodés market. As | cartr
was becoming more and more convinced that | w
now, j ust doesnodt make an ounce ofngmehoise® t o
According to me todayods consumer has a | ot of
example of shoes. ANi ke, Reebok, Adidas, Bat a
say that, we as consumers have no choice atalbr eal | y canot get it

consumer are the rulers and it is we who dict
since you know such a | ot about shoes, tell r
Patcame his ep | vy, ABata and Paragon, they make the
ANi ke, Reebok and Adidas are regarded as the

@



which is the best shoe for me if | want to no compromises at all either qual i ty or c
thatds not reasonable, 0 he protested fAltds nc
and cost never go hand in hand. You canoét ea
remember you saying that, we consurgs) were the rulers of the market. Well if the market
responded to our every whim, then right now there would be a shoe out there somewhere that
would be as good a Reebok or Adidas but would cost only as much as a Bata or Paragon shoe
woul d. o

Eagertodrve my point home, I gave him another ex
similar pattern. Yes, sure these days, restaurants and fast food joints exist at every nook and cranny
and they also deliver at home, but how many of these restauesmés aithentic regional Indian

Food. o nlf you want such food, then you must
regi onal food you want and more. o he said. f
regional foodistogotoagplc e as f ar as Del hi Haat . Doesnodt
Finally | gave another instance, fAYesterday,
so with no protest, though knowing that making you some upma instead of that woulatdoe m
heal thy instead. A ANow youdve completely | o
consumer choice. .. ?0 AWell nothing directly,
much that we sometimes give more preference to convenieneero our heal t h. o @M
so, if we choose to do this it

s our choi ce.
t

[
bl ame it. o And saying so he | ef in a huff.

As | was taking my evening stroll | finally realized that too mu€lelwice could also be a bad

t hing. Back in my motherés days i f you wante
make it for yourself. Now these days, you havedheiceof getting something tastier and more
convenient from outside, but wadw that it may not be that conducive to our health. In the future

it is most likely that we may have so many alternatives that we would choose one that is most
convenient than the most healthy, without sparing a single thought about the consequenegs of wh
we are doing. Without us knowing it, the market is slowly but surely moulding our thoughts and
mindsets to suit their requirements and profit statements.

Consumers may very well be on the top right now, but it is high time that we start getting more

chaces that are worth choosing. Also we must study these choices closely and learn to differentiate
between the good and the bad ones. That is the only way we consumers can become really
i ndependent. Then only, will ¢&ihthepsresysenseg 6 Cons



Bottled

Dr. Bijayalaxmi Nanda
Associate ProfessdDepartment of Political Science

There was a river once

Surrounded by swaying green trees

Now sliced, diced, clipped, dried

Lethal mix of the chemistry of ltsnd greed
It finds its way back to me

The green consumer of this sanitised world
Sitting pretty on my table

The huge expanse of an unbridled river
Now wrapped in plastic

Labelled for my consumption

Clean bottled water.
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Garima
B.A. ProgrammeThird Year

Simple Living and High Thinkin@ur Indian civilisation for long now ran on the above principle.

Our living has always been about mere fulfilmentte daily needs and not being greedy about
anything what is beyond the requirements. The principle of quality and maximum utility of all the
objects has been in existence, from ancient times. The concept of Use and Throw, malpractices of
selling bad qualit products in cheap rates for maximum benefits, misleading advertisements or
even having 6nd number of varieties of shoes,
the Indian culture.

Consumerism today is creating a consumer obligation |lmxfaenew trends to be modern, whereby
sadness and regret has been quenched by spending lots of money. For instance wearing expensive
branded items is far more significant then wearing good quality locally manufactured clothes. This

is nothing but commerdiaation of goods and services.

Consumerism has spread so much that people end up buying unintentionally more than they require
and ultimately realise that they even dono6t |
trend is of taking crediteither in the name of credit card, loans or buying through the down
payment and paying EMI 6s.

All this started in India after the era of Globalisation, when the market opened its doors for private
and gl obal pl ayers and eolidyeeformtwhieh wéslintredecadsfe r a j
reviving the downtrodden during the economic crisladian Economy. As we shifted from our

closed economy to seropen (popularly referred to asixad) economy, it was unfolding of
another cultural transformationeéple shifted from national goods to international goods, they
started choosing from Indian to Global Brands, and they now had options to shop from local
markets to the Supermarkets and soon emerging Malls. Various scholars term this transition, as an
emeging Mall Culture in the Indian Society. | feel that, it is a transition of community of shoppers

or buyers from traditional concept of Costumers to Consumers in the modern, cruel and selfish
market tactics of the age Consumerism.

Now-a-days, we are not gen guarantegvarranty on any of the products, and nothing turns out to

be evergreen. Our phones run not more than a year, clothes shrink & fade away very soon and we
cannot go back and ask the shop keeper to replace anything, accessories rust awatheir lose
allure within a short period. Costumers change their cars, mobiles, laptops and all other things at an
accelerated rate, consumption levels are increasing and inflation widens the gulf between poor and
rich more than ever each subsequent year. Mwa@e a contributing factor to social problems like
poverty & hunger Consumerism is causing ecological problems as well. The procedure of
production & processing of commodities and services requires vast spaces, hence agricultural lands
are being taken awafrom farmers and the excessive use of natural resources for operating the



industries is another concern. While the toxic wastes and waste disposal is also a matter of grave
concern for ecologists today and the end result is nothing but pollution anral.f

Thus, we see that Aconsumeri smo is driven by
materialistic consumers. As Consumerism exists for only those who have money in their pockets
and for people who donét hisolated yet atlyactingfthem towards h e

it and still not offering anything to them. In my last segment | would like to put forth that costumers
go to the market to fulfil their | ifeds neces
attractiveadvertisements. This is the artificial internal drive which the audience gets trapped in, that
bombards into their conscience, the uncontrolled desires which are hard to overcome. On the other
hand, consumers have an artificial ongoing in order to fodlgarticular trend with little attention

to their needs, the durability and the origin of the product or the environmental consequences of
manufacturing and disposing of these modern products.

ACounnser i sm i s a sl ow societal de at

The above statement popularly known. Consumption is destructive of the value system in our

society. As, when our precious time is exchanged for money to buy things that are more attractive,

compelling and desirable and when not purchased we usually have little time toErgayin

television the time gap is filled by the mogt

spectacular advertisements inserted between [Jthe

most popular telesoaps. We become so use tcB[ AN AWAR[ CONSUMER

these advertisements that we often fail at guardjng REPAIR. REPLACE. REFUND.

ourselves from getting seduced because we alwpys

want moe and more and we experience a lack [pf IF ITS

satisfaction even after having countless things.

However, happiness lies in Ndnaterialistic NOT o
£

ideology. Quality time is turning into a commodit ; ._
itself. Hence, we need to conserve our qualgy T
time, and choose betweearhether to be a rationa RIGHT
being or to follow the crowd. We also need i
ponder upon what path we need to walk on in the i,
future- Are we happy in being a Consumer or \ 8

want to be a Costumer
serious thought!
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A Time-Saver: EECommerce
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In today's tecksavvy era, where everything starts with a clickgdtnmerce is making its way
through to the top of the chartzd®mmerce or electric commerce, is the trading or facilitation of
trading in products or services using computer networks, such as the Internet or online social
networks. Electronic commerce draws on technologies such as mobile commerce, electronic funds
transfer, supply ciin management, Internet marketing, online transaction processing, electronic
data interchange (EDI), inventory management systems, and automated data collection systems.

With the evolution of technology, one could argue thabmmerce has the potentia be the
fastestgrowing sector in the economy and the past decadedrtsnlywitnes®d itsgrowth. The

growth is phenomenal and has proffered a base to many upcorbuginesses in Indidime is

one of the most precious things we have, and it islys&d that, "use your time sagaciously".
Now, with the availability of an online portal to shop from, the act of going to different stores to
buy clothes or compare prices offered by stores is considered cumbersome by a lot of people. E
commerce has chged the relative importance of time. You can now spend tireless hours on the
internet and buy things from grocery to clothes to gadgets to books, all at a click! Not just saving
your time and energy of going out but also lets you help in comparing ttes fran all the sites

and providing you with the best of the results.

All under one gamut,-eommerce is a boon to the mankind. Catering to-agfaching audience, it

offers a broad variety of goods and commodities. It gets much easier to compareethamithen

go with the option that best suit us. Also the customers can garner more information about the
product and its details with the brand equity. Doorstep services and easy returns are attractive
features. While, easy payment options along with C@O&sh on delivery) provides consumer
convenience of shopping. Reducing the barriers i.e. provides global platform, you can get your
orders shipped from US or Japan, sitting at your home. Being, the most comfortable and easiest
method of shopping, the dsent offered during oseason and cffeason are beneficial. Thus it
fetches more public acceptance. With these expressions in mind, we have seercorameece
companies reach the apex, like: Jabong, Flipkart, Myntra, and some companies doing business
globally like Amazon and Asus. We saw Flipkart make a profit of Rs 1500 crore this season on its
Big Billion Days this is its biggest turnover by far.

The latest trend in startups, is the of usmmmerce as their business module, as this is the fastest
method of reaching a global and national level audience within no time. Time, is so precious for
everyone, that it is not just money that matters anymore. People all over the world, look for
alternatives that help them save timeccdinmerce has been to answe this population.

It has over time, gained populartgo aspect of internet technology has attracted more attention
than ecommerce. It also largely contributes to a country's economic state. It is the sector of
innovation and helps in building strotechnology infrastructure.

However, for the technologically deprived sections of the society, who could not even avail basic
internet facility, making use ofeommerce still seems a distant dream.
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fiYou cannot beat a river i nto submi ssi on.

The above saying directly pertains to how a
tsunamis of evil mar ket e candncontenteComdsumiersm is that ¢ h
hurricane and consumers are liklle puppets, dancing on its deadgady music. He/Sheis a

being around whom the whole world of livitlgeathes and prospers. Thgnpw inside a shell of

the global lifestyle and theg| o b al forces moul d t miad, otlo n s u m
complementing and supplementing one another. But consumerism, like metal chains and shackles,
clings around a consumer6s body.

Commecialising, merchandising and thag- whichever you may chooseonsumerism craveasn
unhealthys y st e m. But t her eibtsleam, tsdtay, tolindulge in-ervnesytg t h i n
make profits, to hack, to rob and thus, evienconsume. These are not the work of amateurs but
more than talented proprietors juggjiour lives up and down. The art of-densumerism requires

kicking out such players thereby making the game, a healthy one. Any consumer would be able to
perfectthis art, if and only if, he/she is able to-cdaw the grasp of online marketing, building a
straightup mind not to get swayed by globalizing forces and most important of all, believing in its
own inner power of selfighteousness and virtue to defeat them all.

Consumerism is a skill, an artastered by entrepreneurs, marketers and anyonehegittapability

of putting an O6éopaque veild on top of clear
techniques and hoardings, one above the other, attaining its highest pugodmavildered
consumer.

Consumers lack in their rationale when tlieyibt their instincts, strengths and capabilities. This is
the one true reason why they get trapped i n;
bull etins and promotions, claws of media and
collas 6 and j-fuonpt ed,ariedt o the o6dark havend of gl
their best version of themselves as O0OCONSUMEF
high, defy the wrong doings around them.

We, as consumers, occupyban spaces which define the yardstick for development. A consumer,
by believing in his/her own true power embedded within themselves, could bridge the gap between
the haves and the hawets. Sometimes, they would need to break the chains of traditions and

longhel d cust oms. They shouldndét be hesitant t ¢
them motivates themto disembarkthat road. It is to serve the greater good of a healthy
environment. They need to be appreciative of the concepit sfu v a | of MNdwesthei tt e

€



time to deconsumerise the growing appetite of money and materialism and hold our hands together
to magnify what we are truly made oAt last, | would like to present a small poem

&Consumer Ninjad

Like asailor,inth@ceans, heds sailing.

Above the oceans, on the waves, heds wal king.
His sword clanging, reaping through, cutting

Through the waves and black currents; he sees

The Sun. He smiles. The bright grin, shimmering.

The shore calls out. His body sinking,

Another sul sets foot, calms, smiles again.

Hi s swor d ducewasde darunpori.n 0

Death on his cart, carries him and life looks

upon gleaming.

lllustration By:
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The Online Affair

Shreya Vashishtha
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0Ti mes h avHow mdnyatimgsehadvé we heard that phrase? But nothing can attest to this
fact better than current consumer trends. There has been drastic shift in the shopping tendency of
consumers with one major hallmark, the onliaiair. Nowadays, almost every modernistic
individual has taken to online shopping.i And
what 6s n Butthis asticld willln@ paint the miracles of digital commerce, but rather make
you cognizant ofome of the facts we must know while experiencing this wizardry.

NET CONNECTION - We pay attention to every detail but overlook this one major aspect
reliable and efficient net connection. What are you trying to accomplish with a turtle speed
connectionand an uncertain safety precaution, a path to salvation? | hope by now you have heard
of enough cyber scares to understand how delicate the situation is.

SITES- The next big step is to know the most appropriate site to use. Surf online, gather
information, ask experienced shoppers and compare your options. If you are using online methods,

| am assuming you are educated enough to tackle the issue and can take the responsibility to be
more informed instead of being an ignorant and stubborn individual véhmbige regrets than grey

cells. But if you are not familiar with Internet 101, do not hesitate to ask for help. It is for your own
health and safety.

BE FRIENDLY - Remember how we used to familiarize ourselves with the shop before buying
anything? Yes, thapplies to online shopping sites too and it should be a must there as well. These
shopping sites may give you a broader spectrum of products and royal treatment, but they are also
more complex and demand your absolute focus. Read the policies of thesjteven the one in

fine print) and especially the exchange and return policy. Spot the features, benefits and flaws. It
might seem like a mammoth task but you will thank yourself later. It never hurts to know more
unless you think you are far above #@sinute issues.

BUY WITH CAUTION - When choosing what to buy, always check for delivery options, product
features, safety precautions and product reviews from other customers who have purchased that
commodity. You have any queries, use customer suppadngptlf you can demand consumer

rights then you can be smart enough to exercise them.

SALE HYPE- Everyone simply loves sale, it gathers more crowds than an India v/s Pakistan
cricket match. We have all heard the scary stories of Black Friday sale lsimnplg never learn.

You might learn that sales are not the golden eggs you were hoping for. Frauds love sale season as
it is the best time to fool a consumer by using the tricks. Shop if you want but be on the lookout;
even the most trusted allies can legou in the dust.



HICCUP- Have you hit a snag in your shopping adventure? What are you waiting for, solve it. |
am sorry but you will receive no invitation asking you to take the stage. Have you been deceived or
cheated? Complain against it on the sitd hassle them until they solve your predicament. But be
prepared to fight your case, and keep a record of all your purchases. Although make sure the issue
you are raising is genuine since nobody likes a cry wolf.

Well now that you have basic know how, yate a smart consumer. Now that you know about
online shopping spread awareness. Sharing 1is

our rights, they begin with them.

Igra Razi, B.A. (H) Philosophy, First Year



An Aware Consumer

Hanshi Mishra
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An AwareConsumer

Who checks and detects everything,
Before using or consuming anything;
An Aware Consumer

Always goes by his mind and heart,
And always emerges out smart;

An Aware Consumer

If trapped, always finds a way out,
Has a way to carry about;

An Aware Corsumer

Can face adversities well,

Without losing hope,

but then can find other opportunities too;
An Aware Consumer

Is simply class apart

Till the end doesn't depart;

An Aware Consumer

Is the one who leads the way

Not the cheaters who cheat away;
An Aware @nsumer

Never quits never fails,

Always gives it a try

and her rights always prevail.



Collective and Organic Farming in Tamil Nadu:
Self-sustained Consumers*

Dr. Dhruv Pande
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The concept of colleate farming, a relatively contemporary phenomenon in rural agricultural
economy (sincehe last decade) is varied according to the local circumstances and contexts. It is
closely related to the notion gfassroots groups.

The collective farming techniquesed in each village was different from one another. The number
of women in a collective varied from 5 to 30 members. This practice is in contrast to the traditional
farming practices whicimcludes farming solely by men or by individual families. The itapdo

this practice was provided by thENWC since the early 1990s, more specifically 1992. This
practice was carried out by the system of rotatiamapping and also seasonal cropping, as the
collective decisions taken by the members were eventualthédrenefit of all the members of the
collective. This included the decision to sow seeds in the fields at a particodain order to
ensure maximum yield.

The need for collective farming arises out of
low income ofthe malehead or little source of income in many rural families, especially the Dalits.

This also enhances tlgellective social spirit by working together in a communion, in cooperation,
ensuri ng e a-bdingaod weltare dvisich wseothérwise not apparent in isolated living

within a family or suppressed living conditionader the makdeads or the domination of-laws

in many families. Hence, holistically the practice of collective farming began to be looked up as a
long-term sustinable way of living by many of the marginalised women.

Moreover, the requirement for introducing this alternative method in farming has also come about
due to thaleteriorating condition of agriculture in India.

The introduction of millet farming has gplemented the process of colleetifarming. This has
introduced avariety of seeds with assured yields. Erratic rainfall leading to a scarcity of water
resource has led to a need ¢oittivating millets as these require minimum or negligible amount of
water. Millets are made available throutite TNWC and subsequently guidance is also provided
by the TNWC staff members with the help of agricultural experts in order to facilitate effective
implementation of this kind of farming.

The TNWC holds regular meegs to analyze the success and failures in different settings of millet
farming, soas to curb the ill effects, and to fulfill the aims, goals and objectives. Hence questions
and concerns are raisedbout the variety and type of seeds and also the farteaiiques used

with an optimum combination of timely sowing of seeds, providing the basic minimum required
amount of water, timely harvesting and above all timely rotational system of cropping.

@



These factors mentioned above are significant in determihi@gsuccessful implementation of
millet farmingand also the effective functioning of collective farming as rotational cropping itself
becomes one of its prominent features. Rotational cropping is important in light of the practical
feasibility of not beig completely dependent on just one kind of cropping pattern or variety of
crops for a higher expectation of higher yields; rather with rotational cropping a trial method is put
into practice by ensuring maximum vyields in a limited period of time.

Another sgnificant feature worth mentioning is that all of the practices, manners, methods and
techniques arearried out depending on the informal education received by the women farmers
through the TNWC. Thisnformal education itself suggests a system of tngirgarnered through

the everyday farming practices. Throwledge and awareness generated through these training
sessions and the technical knbaw imparted makes these women capable of managing such
farming practices effectively on an everyday basis.

The returns from the joint practice of collective and millet farming are mostly for local
consumption. The returns are equally divided among the number of women involved in each
activity. A small part of the produce is also sold at the nearby local market.

Onre of the significant impetus provided to such farming practice comes from the training provided
by the TNWC to the women farmers: these include prohibiting of the use of pesticides, and using
alternative forms ofmanures and techniques to ensure fertibtyland. The training sessions are
quite significant in light of the lackf knowledge of agricultural mechanics and also a lack of spirit
of a functional collective in village communities. Apart from collective farming, another kind of
farming practice’ organic farmingi has been introduced in an effective manner considering the
availability of natural resources. Organic farming has enhanced the growth of an agricultural
economy by introducing new, innovative techniques and practices of farming whidbeaate
dependent on the natural rainfall conditions. Besides, it has also supplemented the -Boaratial
sovereignty of the rural women by giving the entire process of this farming in their own hands, thus
enhancing an educative communion among themnhhbgirgg their individual experiences of organic
farming and the returns or benefits that they have achieved in their individual cases.

The women farmers have enhanced theirlgediwledge in the area of farming and cultivation and
hencefortified their reldgion with the local land. The sekinowledge gained from working in their

own fields has beenepl|l i cated by working in anotherdés f
returns, benefitting all in the widerllage community. Despite the absence of formeha®l
education, the women, through the strong suppoN#VC, have gathered financial and social
benefits for the community by motivating other suppressed wdatiein neighbouring villages as

well.

However, the context of usurpation of agriculturaldaby the state in nexus with private
companies andnterprises has affected the terrain and fertility of the land apart from considerably
reducing the availability ofand for agricultural purposes. The schemes and programmes of the
statesponsored mechamsi such agnarking of the Special Economic Zones (SEZs), setting

of privately owned educational institutions, industrial establishments and @tlaees constantly

@



guestioned as these pose serious ecological concerns apart from the loss to fanansiadial
capital otherwise generated by rural initiatives.

The participatory rural appraisal held at regular intervals, bring together the women farmers and the
TNWC staff members. This appraisal is in the spirit of a deliberative democracy from the
grasroots; gives authority angower in the hands of the women farmers to assess and make a
collective decision about the usage of landregsponse to external forces such as stptasored
constructions and schemes of the stafeported privatenterpriss.

*This article is partly reproduced fro@o |l | ecti ve and Organic Far mirt
Participation, Empowerment and Food Sovereigiruv Pande & Munmun Jh&sian Social
ScienceVol. 12 No. 8, August 2016, Canadian Center of Science anchEdun, Toronto
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